
Social Media and State Radon 
Programs

Translating Public Health Messaging to Social Media
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Outline •Why Social Media?

•How to Make Social Media 
Content

•What Content Performs Best?

• Limitations?

•UGA Radon Instagram Statistics 

• Takeaways
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Why Social Media?

• Cost Effective

• Year Round Outreach

• Alternative to Traditional Outreach Events

• Reach a Wider Audience

• Reinforce Testing and Mitigation Messaging

• Community Engagement 

• Most people are not actively searching for radon 
information
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Goals/Messaging

• Increase Awareness

• Encourage Testing

• Promote Mitigation

• Support Campaigns and Events

• Reach New Demographics

• Build Trust and Visibility 

• Call to Action
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Creating Social Media Posts

• Canva
• Impactful Formats:

• Infographics
• Reels or Short Videos
• Student Artwork

• Focus on:
• Simple Messaging
• Strong Visuals 
• Clear Call-to-Action
• Local Relevance
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Which Content Performs Best? 

• Educational
• Monthly One Pagers

• End of Year Wrap

• Flyers

• Fun
• People

• Memes

• Trends
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Education

• Translate data into 

simple visuals

• Focuses on local 

relevance and risk

• Encourages testing 

• Done monthly to 

build trust and 

inform Georgians 
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Flyer
• Encourages 

engagement

• Generates community 

sharing

• Provides annual 

campaign material

• Makes radon education 

approachable
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Fun

• Humanizes radon 

programs

• People like people

• Relatable

• Encourages 

comments and 

engagement
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The Sweet Spot: 
Education and 

Fun
• Educational 

Messaging

• Eye Catching

• Simple Call to Action

• Relatable

• Shareable
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Limitations? 

• Niche Topic

• Hard to Measure Understanding

• Easy to Ignore

• Limited Staff

• Redundant 

• Must Be Relatively Active  
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Takeaways

• Social Media Can Help State Radon Programs:
• Expand Outreach

• Increase Visibility

• Reach Multiple Demographics

• Spread Messages and Education Year Round
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Thank You!
Instagram: ugaradon

Facebook: UGA Radon Program
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